
WESTFIELD
HORTON PLAZA
tHe Heart of downtown
Plug-in to the fast-paced energy of downtown San Diego’s retail centerpiece. Westfield Horton Plaza, serving 

as the retail hub for downtown San Diego, encompassing six city blocks of unique retail space in the iconic 

Gaslamp Quarter. One of the most successful urban shopping malls in the US at 8.4 million visits per year, 

Horton Plaza benefits from a flow of foot traffic from young, highly educated business professionals who live 

and work downtown, tourists who consider it a San Diego ‘must-do,’ and international visitors to the nearby 

Convention Center, Petco Park and the Cruise Ship Terminal. The three-level open-air retail destination is well-

known for its world class architecture and vibrant colors, and provides 2,200 easily easy-access parking spaces.
Within the next two decades, the surrounding resident population–already at 615,000 households–is projected  

to triple due to the expected growth in high-rise developments. The number of professionals working in the 

area, now at 739,000, will also rise significantly.

8.4 Million Annual Customer Visits

Around the Corner: Summer 2013
In Summer 2013, Westfield Horton Plaza will welcome Jimbo’s…Naturally!, San Diego’s first natural food grocer. 

The 28,000 square foot store makes it the largest Jimbo’s…Naturally! and the first natural food grocer in down-

town San Diego. Best known for their incredible selection of local and organic produce, the store focuses a 

large part of their retail on prepared foods, deli options, and fresh baked goods.

Spring 2014
Downtown San Diego will come alive in Spring 2014 with the opening of Horton Park, a first of its kind 60,000 

square foot urban entertainment plaza. Horton Park will host an ongoing schedule of concerts, festivals and 

other special events, and become the largest public event space in downtown San Diego.  

758,410
Total GLA, square feet


